
 

 

 

BLUE RIBBON COMMISSION FOR EDUCATIONAL EXCELLENCE 
 

September 10, 2009 
 

AGENDA 
 

 
10:00 AM – 12:30 PM 

 
A. Welcome & Introduction of Members   Glenny Lee Buquet, Co-Chair 

         of Blue Ribbon Commission 

 

B. Charge to the 2009-10 Blue Ribbon Commission  Mary Ellen Roy, Co-Chair 

         of Blue Ribbon Commission 

 

C. Outcome of Meeting      Jeanne M. Burns & Rodney Watson,  

         Co-Directors of Blue Ribbon   

         Commission 

 

D. National Overview of Teacher Compensation  Tabitha Grossman 

Models        National Governors Association  

          

 

E. Creating a Communications Strategy to Build  Cary Baird 

Political and Public Support     Former Communications Specialist for 

         Denver Public Schools 

 

F. Commission Interaction with the Speakers   Commission Members 

 

12:30 PM – 1:30 PM 

 
Lunch 

 

1:30 PM – 3:00 PM 

 

G. Identification of Communication Strategies to  Commission Members 

 Build Political and Public Support in Louisiana 

 

 

H. Public Input and Closing     Mary Ellen Roy and Glenny Lee  

         Buquet 



 

BLUE RIBBON COMMISSION FOR 

EDUCATIONAL EXCELLENCE 

CHARGE  FOR 2009-2010 
 

 
 

 

CHARGE TO THE 2009-10 BLUE RIBBON 

COMMISSION 

 

To develop a sustainable and comprehensive teacher 

compensation system model and action plan that will 

enhance teacher effectiveness and improve student 

achievement. 

  
 

 

 



BLUE RIBBON COMMISSION FOR EDUCATIONAL EXCELLENCE 
COMMISSION RESPONSIBILITY FOR 

NOVEMBER 13, 2008 
 

 
COMMISSION RESPONSIBILITY FOR NOVEMBER 13, 2008: 
 

 

Identify communication strategies to build political and public support for a 
comprehensive teacher compensation system for Louisiana. 

 

 
CONDITIONS TO SUPPORT THE COMMISSION: 
 
The State has attained a grant from the National Governors Association to develop a comprehensive 
teacher compensation system for Louisiana. 
 

INPUT FROM COMMISSION MEMBERS 
 

Please respond to each of the following questions. 

 
QUESTIONS RESPONSES 

 

1. Who are the stakeholders?  
 

 

 
 
 
 
 
 
 
 
 

2. What strategies do we need to use 

to communicate with the 

stakeholders? 

 

 
 
 
 
 
 
 
 
 

3. What strategies do we need to use 

to communicate with the media? 

 

 
 
 
 
 
 
 
 
 

 


